
of April 17, 2024.
This information is current as

Annual Meeting
the American Society of Neuroradiology 
Increasing Social Media Involvement around

T. Garg

http://www.ajnr.org/content/early/2019/09/05/ajnr.A6185
2019

 published online 12 SeptemberAJNR Am J Neuroradiol 

http://www.ajnr.org/cgi/adclick/?ad=57533&adclick=true&url=https%3A%2F%2Flinkprotect.cudasvc.com%2Furl%3Fa%3Dhttps%253a%252f%252fwww.genericcontrastagents.com%252f%253futm_source%253dAmerican_Journal_Neuroradiology%2526utm_medium%253dPDF_Banner%2526utm_c
http://www.ajnr.org/content/early/2019/09/05/ajnr.A6185


LETTERS

Increasing Social Media Involvement around the American
Society of Neuroradiology Annual Meeting

Iread with great interest the social media vignette by D’Anna
et al,1 which describes the analysis of Twitter use during the

American Society of Neuroradiology (ASNR) 2018 Annual
Meeting. Although the analysis showed a substantial increase in
Twitter use during the past 4 years, there is still room for
improvement. More robust community engagement can be
achieved by implementing some simple-but-practical strategies
before the conference even begins.

Submission and acceptance of abstracts for original research
articles, case reports, and educational posters are an integral part
of every annual meeting and actively involve a large number of
physicians. After the announcement of acceptances, development
of a method to systematically share the abstract on social media
would help increase the radiology community involvement in the
conference and social media because physicians from multiple
disciplines follow each other across social media platforms.
Developing a central hashtag to share these abstracts will further
help increase visibility and outreach (eg, #ASNR20Abstract).

Because a large number of fascinating keynotes, panels, and
discussions take place during the conference, it is understandable
that social media visibility for different events will vary because it
depends on the social media involvement of the main speaker.
However, to overcome this issue, the main Twitter account of the
conference can conduct various Tweet chats beginning 2–3
months before the conference, and multiple speakers can give
brief introductions of their topics. Conducting these Tweet chats
will help increase the visibility of these events and generate enthu-
siasm for the actual event.
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