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We read with interest the Social Media Vignette, “The
Continued Rise in Professional Use of Social Media
at Scientific Meetings: An Analysis of Twitter Use During the
ASNR 2018 Annual Meeting.”' While we agree that there has
been an increase in Twitter use during the 5-year period
observed, we note that in Table 1, only 96 radiologists tweeted.
This compares with an American Society of Neuroradiology
membership of more than 4000, representing approximately
2.4% of the potential pool. Furthermore, as demonstrated in
our recent publication,” only 12 of 75 American Neuroradiology
Division Chiefs and 4 of 75 academic neuroradiology pro-
grams in the United States even had Twitter accounts. We
lag behind our colleagues in neurology, neurosurgery, and
the neurosciences in embracing social media. As far as
Twitter goes, during 1 year (May 1, 2017 to April 30, 2018),
only 1 of the neuroradiology programs (University of
Southern California) had more than 5 tweets in the year,
Mount Sinai had 5 tweets, and the 2 other divisions with
Twitter accounts did not tweet at all.

Granted, tweeting at meetings by individuals is different from
Neuroradiology Division tweet usage; however, the dissemination
of Twitter in neuroradiology circles remains sparse.
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Hardly a Tweet Storm

We believe a more concerted effort to ramp up the neuroradi-
ology community’s use of social media would be helpful in get-
ting our professional “message” out there.
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